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Course Description
School/Faculty/Department International College   Program General Education Program
Program General Education Program (International Program) Academic Year 2568
1. General Information
	IRS 151
	
	ประสบการณ์จากการสตาร์ทอัพและการเป็นผู้ประกอบการธุรกิจ
	3
	(3-0-6)

	
	
	(Startup and Entrepreneurship Experience)
	
	

	Co-requisite course(s)
	
	-
	
	

	Pre-requisite course(s)
	
	 -
	
	

	Semester
	
	3/2568
	
	

	Section
	
	900, 901
	
	

	Curriculum
	
	Preparatory Courses
	
	

	
	
	General Education Courses
	
	

	
	
	Specialized Core Courses                         
	
	

	
	
	Free Elective Courses          
	
	

	Responsible faculty member
	Dr. Anna Davtyan 
	
	Full-time Lecturers
	
	

	Instructors
	Dr. Anna Davtyan 

Assoc. Prof. Dr. Todsanai Chumwattana  
Assoc. Prof. Dr. Suttisak Jantatavongso
	
	Full-time Lecturers
	
	Guest Lecturers

	Place of study
	Rangsit University
	
	Onsite
	
	Off-site

	Date of preparation 
	7 June 2025
	
	
	
	


2. Course Objectives and Components
1.
Learning objectives

1) Analyze traditional and modern startup models and identify business opportunities.

2) Develop a startup business model with attention to technology, legal issues, and funding.

3) Present a startup concept through a business pitch and poster.

2.
Course description 
Definition of startup business. Both in Traditional startup and startup in modern times. Analysis

of business opportunities. Choosing the right technology Startup, business design and self interest. Activities needed for startup business. Laws and related regulations. Seeking for Financing or Sponsorship. 
3.
Number of weekly hours for advising and academic counseling for individual students.
 .......3........hours/week




e-mail:……………………………….








Facebook:……………………………








Line:…………………………………








Other Specify.....................................
4. Course Learning Outcomes (CLOs):  
  
1) Students develop a real startup or business innovation that is recognizable, impactful, and has the potential for entrepreneurial expansion


2) Final output: Business pitch and poster presentation in a common area 
3. Student Learning Outcomes
Development of subject learning outcomes following the desired learning standards for each domain is as follows:
1.
Knowledge
	PLOs
	Course Learning Outcomes (CLOs)
	Teaching methods
	Assessment methods

	2
	CLO 1:

Develop a real startup or business innovation
	· Lectures, case analysis, group brainstorming, mentorship
	· Prototype development, instructor evaluation, peer feedback

	2
	CLO 2:

Present a business pitch and poster
	· Business pitch training, peer review, iterative design feedback
	· Pitch presentation, poster display, rubrics by instructor and peers


2.
Skills
	PLOs
	Course Learning Outcomes (CLOs)
	Teaching methods
	Assessment methods

	3
	CLO 1, CLO 2
	· Research workshops, collaborative learning, and the use of case studies
	· Literature integration in pitch, business plan documentation

	4
	CLO 1
	· Independent project work, mentoring sessions, and reflection activities
	· Progress journal, advisor check-ins, self-assessment


3.
Ethics
	PLOs
	Course Learning Outcomes (CLOs)
	Teaching methods
	Assessment methods

	6
	CLO 1, CLO 2
	· Case discussions on business ethics, reflection sessions, and real-world startup dilemmas
	· Reflection reports, ethical behavior in group work, and instructor observation


4.
Characteristics
	PLOs
	Course Learning Outcomes (CLOs)
	Teaching methods
	Assessment methods

	9
	CLO 1, CLO 2
	· Team-based tasks, public presentations, leadership roles in group work
	· Peer evaluations, teamwork rubric, instructor observation


4. Course Planning and Assessment
1.
Course planning
	Week
	Topics/Details
	Learning Activities/Media
	Hours
	Instructor

	1
	Course Introduction
- Introduction to entrepreneurship, team formation, and project briefing. 
	Lecture, overview of the startup landscape, team formation

- Includes kickoff activity: #MyFirstWeekStory – students share expectations and inspiration.
	3
	Instructor Team

	2
	Marketing Strategies/Digital Marketing
- Explore digital marketing strategies and tools for startups, 
- Segmentation and targeting. 
	Lecture, case studies, online tools

- Continue #MyFirstWeekStory reflection – relate marketing strategy to personal vision.
	3
	Dr. Anna

	3
	Entrepreneurship: Creativity, Leadership
- Foster creativity, innovation, and leadership in entrepreneurial ventures.
	Workshop, group discussion, idea sketching
	3
	Dr. Anna

	4
	Startup: How to Pitch a Business Idea
- Techniques for pitching a business idea; understanding audience and value proposition.
	Pitch framework, sample reviews, practice pitching
	3
	Dr. Anna

	5
	Business Plan: Steps, What to Include
- Step-by-step business plan structure; aligning goals with market and technology.
	Lecture, templates, group activity
	3
	Dr. Suttisak

	6
	Information Technology Project Management
- Project management basics and submission of business idea; peer evaluation.
	Lecture, submission of business idea, peer feedback
	3
	Dr. Suttisak

	7
	Digital Ecosystem / Crowdfunding

- Understand digital ecosystems, explore crowdfunding options, crowdfunding models, and real-world platforms
	Lecture, Crowdfunding platform walkthrough, team plan update


Demo of Applications for planning
	3
	Dr. Suttisak

	8
	Term break

	9
	Incorporation with Project Management / Business Plan
- Legal setup, business registration, team and time management, and project incorporation strategies.

	Legal structure walkthrough, team role assignments, Gantt chart templates
	3
	Dr. Suttisak

	10
	Startup Technology I

- Technology for MVPs, Product Dev Tools
	Tech stack introduction, MVP examples, Code-free builder showcase
	3
	Dr. Todsanai

	11
	Startup Technology II & Short Business Plan Due

- Prototyping tools and mockups
	Hands-on prototyping session
	3
	Dr. Todsanai

	12
	AI and Start-Up Platform I
- Overview of AI tools; using Generative AI for ideation, content, and automation

- Using AI for Scaling Startups
	Generative AI demo, AI use case ideation, examples, role cards, laptops.
Submission of a business plan 
	3
	Dr. Todsanai

	13
	AI and Start-Up Platform II

- No-code AI platforms, customer service bots, workflow automation
	No-code AI tools workshop, team challenge
	3
	Dr. Todsanai

	14
	Pitching Lab: Final Practice & Feedback
	Submit a poster/presentation, demo MVPs or mockups, integration, and feedback
	3
	Instructor Team

	15
	Pitching
	Pitch to Peers, Faculty & Guests
	3
	Instructor Team

	16
	Pitching
	Pitch Day (Public Showcase in Common Area)
	3
	Instructor Team

	Total
	45
	


2.
Assessment
	Activity
	Learning Outcome
	Assessment Method
	Assessment Week

	1.1, 1.2
	CLO 1; CLO 2
	Final pitch presentation (rubric-based), individual performance
	15–16

	2.1, 2.2
	CLO 1
	Class participation, attendance, in-class brainstorming, peer feedback
	Throughout semester

	4.1
	CLO 1; CLO 2
	Business idea, short business plan, poster, and group assignments
	6, 12, 14


3.
The alignment of Course Learning Outcomes (CLOs) with learning results.
	CLOs
	1. Knowledge
	2. Skills
	3. Ethics
	4. Characteristics

	
	1.1
	1.2
	2.1
	2.2
	2.3
	3.1
	3.2
	3.3
	4.1

	CLO 1 Students develop a real startup or business innovation that is recognizable, impactful, and has the potential for entrepreneurial expansion
	(
	
	(
	(
	
	
	
	
	(

	CLO 2 Final output: Business pitch and poster presentation in a common area 
	(
	
	
	
	
	
	
	
	(


5. Course Resources
1.
Main textbooks and documents
Bernad, D., & Tsvetanova, Y. (2022). Entrepreneurship and innovation: Global insights and digital solutions. Routledge.

2.
Essential documents and information
International Labour Organization. (2015). Generate your business idea (Rev. ed.). International Labour Office. https://www.ilo.org/global/publications/WCMS_437208/lang--en/index.htm

Strategyzer AG. (n.d.). Ad-lib value proposition template. https://www.strategyzer.com/vpd

3.
Recommended documents and information
Marr, B. (2023). Generative AI in practice: 100 amazing ways generative artificial intelligence is changing business and society. Wiley.

6. Course Feedback and Improvement
1. Course evaluation by students
(
Student evaluation of teaching effectiveness
(
Course evaluation form
(
Group discussions between instructors and learners
(
Reflections based on learners’ behavior
(
Suggestions through online channels prepared by the instructor for communication with students

2. Other methods of course evaluation
(
Instructor evaluation form
(
Reflected by students
(
Exam results
(
Review of the assessment of learning outcomes
(
Evaluation by the academic standards oversight committee
(
Observation of teaching by the teaching team members
3. Course development and improvement
(
Seminar on teaching management
(
Research inside and outside the classroom
4. The process of reviewing students’ learning outcomes for a course.
(
Committees are established in the department to review students’ learning outcomes by examining exam reports, grading methods, and behavioral assessments.
(
Review of grading for student work by the department and faculty committee.
(
Review of grading based on random inspections of student work by instructors or other qualified individuals who are not regular course instructors.
5. Course revision and development plan 
· (
Revise the course annually based on suggestions and the review results per section 4.
· Revise the course annually based on the instructor evaluation results by students.
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