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Course Details
College of Communication Arts, Department of Communication Arts (International)
Curriculum: Bachelor of Communication Arts (International Program) Academic Year Edition 2025

Category 1 General Information

	ICO 231
	
	Creative Contents for Digital Media
	3
	(2-2-5)

	
	
	(Creative Contents for Digital Media)
	
	

	Co-requisite subjects
	
	-
	
	

	Prerequisites
	
	-
	
	

	Academic Term
	
	2/2568
	
	

	Section
	
	150
	
	

	Types of subjects
	
	Basic adjustment subjects
	
	

	
	
	General Studies
	
	

	
	
	Specialized subjects
	
	

	
	
	Free elective courses
	
	

	Responsible teacher
	A. SHU MA
	
	full-time lecturer
	
	

	Instructor
	A. SHU MA
	
	full-time lecturer
	
	Special lecturer

	Teaching place
	6-302B
	
	In location
	
	Off-site

	Date of preparation
	1 Jan 2026
	
	
	
	


Category 2 Course objectives and course components
1.
Course objectives

· To introduce communication behavior and trends in the digital era.

· To develop skills in searching, collecting, and analyzing digital content.

· To train students to design and produce creative digital content.

· To enhance presentation techniques for digital platforms.

· To prepare students to disseminate content effectively to target audiences.

2.
Course Description

Communication behavior in the digital era; searching, collection, analysis, and synthesis of content; content design and production; presentation techniques; and dissemination and propagation of content suitable for target audiences through platforms.

3.
Number of hours per week that teachers provide academic advice and guidance to students

have.......3........hour/week




e-mail: shu.m@rsu.ac.th








Facebook: ………………………









Line: jacobtruthmushroom








Other, please specify............................

4. Course Learning Outcomes (CLOs): 

1. Understand communication behavior and content trends in the digital era.

2. Be able to search, collect, analyze, and synthesize content from various digital sources.

3. Be able to design and produce creative digital content for different platforms.

4. Be able to present and disseminate content effectively to target audiences.

Section 3: Developing Student Learning Outcomes

The development of course learning outcomes according to the expected learning outcome standards is as follows:

	Subject - Language in Communication Arts
	Learning outcomes based on qualification standards.

	Program Learning Outcomes (PLOs)
	Sub-Level Learning Outcomes (Sub PLOs)
	1. Knowledge
	2. Skills
	3. Ethics
	4. Personal characteristics

	PLO 1
	PLO 1.2
	✔️
	
	
	

	PLO 2
	PLO 2.2
	
	✔️
	
	

	PLO 3
	PLO 3.3
	
	
	✔️
	

	PLO 4
	PLO 4.1
	
	
	
	✔️


1. Knowledge
	PLO 1

	(Sub PLOs)
	Course Learning Outcomes (CLOs)
	Teaching methods
	Evaluation methods

	1.2 
	Students understand communication behavior in the digital era.
	Lectures, case studies, platform analysis, class discussion 
	Quizzes, midterm exam, concept-mapping task 

	
	Students understand principles of digital content design and trends.
	Lecture, examples from digital platforms, group discussion 
	Short tests, reflection papers, final exam


2. Skill
	PLO 2

	(Sub PLOs)
	Course Learning Outcomes (CLOs)
	Teaching methods
	Evaluation methods

	2.2 
	Students can search, analyze, and synthesize digital content.
	Hands-on searching tasks, data analysis activities, group work
	Research assignment, content analysis report, midterm exam

	
	Students can design and produce creative digital content.
	Workshops, project-based learning, peer review
	Content production project, portfolio, presentation


3. Ethics
	PLO 2

	(Sub PLOs)
	Course Learning Outcomes (CLOs)
	Teaching methods
	Evaluation methods

	3.3 
	Students demonstrate ethical use of digital content.
	Case studies on copyright, plagiarism, and fair use, discussion
	Audience analysis tasks, multicultural case studies

	
	Students respect audience diversity and social responsibility in content creation.
	Reflection essay, quiz on digital ethics, participation
	Group report, presentation, reflective journal


4. Personal Characteristics 
	PLO 2

	(Sub PLOs)
	Course Learning Outcomes (CLOs)
	Teaching methods
	Evaluation methods

	4.1 
	Students show responsibility and discipline in project work.
	Project timelines, guided supervision, self-management tasks
	Assignment submission, peer evaluation, self-assessment

	
	Students develop creativity and confidence in presenting content.
	Presentation practice, creative challenges, group discussion
	Presentation assessment, participation, peer feedback


Category 4 Lecture plans and evaluation

1.
Lecture plan

	Week
	section/details
	Teaching and learning activities and the media used
	Number of hours
	Lecturer

	1
	Course Syllabus
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	2
	Introduction to Creative Contents for Digital Media
	Lecture, slides, class discussion, short videos
	3
	A. SHU MA

	3
	Communication Behavior in Digital Era
	Case studies, discussion, platform examples
	3
	A. SHU MA

	4
	Content Searching and Collection
	Hands-on searching, workshop, online tools
	3
	A. SHU MA

	5
	Content Analysis and Synthesis
	Group work, text/media analysis, presentation
	3
	A. SHU MA

	6
	Content Design Principles
	Lecture, design samples, mini workshop
	3
	A. SHU MA

	7
	Practical Activity #1
	Group discussion, case study analysis, PowerPoint Presentation, Brainstorming
	3
	A. SHU MA

	8
	Creative Content Production
	Practice session, production workshop
	3
	A. SHU MA

	9
	Presentation Techniques
	Presentation practice, peer feedback
	3
	A. SHU MA

	10
	Platform-Based Content Strategy
	Case study, group planning, discussion
	3
	A. SHU MA

	11
	Audience Analysis and Targeting
	Group activity, worksheet, discussion
	3
	A. SHU MA

	12
	Ethics and Responsibility in Digital Content
	Case study, debate, reflection activity
	3
	A. SHU MA

	13
	Creative Content Production
	Practice session, production workshop
	3
	A. SHU MA

	14
	Presentation Techniques
	Presentation practice, peer feedback
	3
	A. SHU MA

	15
	Practical Activity #2
	Group discussion, case study analysis, PowerPoint Presentation, Brainstorming
	3
	A. SHU MA

	16
	Final Exam
	Final Project Presentation
	3
	A. SHU MA

	Total
	48
	


2.
Learning Assessment Plan

	Learning outcomes
	Methods for assessing learning outcomes
	Evaluation week
	Proportion of evaluation

	1.2
	Quizzes, short written tests


	Weeks 3 and 6


	20%

	2.2
	Reading summaries, writing assignments, reflection papers
	Weeks 5, 8, and 10


	20%

	3.3
	Written exam (objective and short-answer questions)
	Week 7
	30%

	4.1
	Final written exam
	Week 16
	30%


3. Alignment of Course Learning Outcomes (CLOs) with Learning Outcomes 

	CLOs
	1.Knowledge
	2.Skill
	3.Ethics
	4.Personal Characteristics 

	
	1.1
	1.2
	2.1
	2.2
	2.3
	3.1
	3.2
	3.3
	4.1

	Understand communication behavior and content trends in the digital era.
	
	✔️
	
	
	
	
	
	
	

	Be able to search, collect, analyze, and synthesize content from various digital sources.
	
	
	
	✔️
	
	
	
	
	

	Be able to design and produce creative digital content for different platforms.
	
	
	
	
	
	
	
	✔️
	

	Be able to present and disseminate content effectively to target audiences.
	
	
	
	
	
	
	
	
	✔️


Category 5 Teaching resources

1.
Textbooks and primary documents

Ashley, C., & Tuten, T. (2015). Creative strategies in social media marketing: An exploratory study of branded social content and consumer engagement. Psychology & marketing, 32(1), 15-27.
Altamira, M. B., Putri, K. D. A. P., & Samudra, R. M. R. T. (2023, February). The role of creative content in digital marketing strategies in educational institution social media (Case study: Instagram of vocational education program, Universitas Indonesia). In Proceedings (Vol. 83, No. 1, p. 62). MDPI.
2.
Important documents and information
Flew, T. (2018). Social media and the cultural and creative industries. The SAGE handbook of social media. Sage.
3.
Documents and information guide
-
Chapter 6 Evaluation and improvement of course implementation

1. Strategy for evaluating the effectiveness of the course by students
✓
Student evaluation of teaching performance


Course evaluation form


Group discussion between teachers and students


Reflection on learner behavior


Suggestions through online channels that teachers have created as a communication channel with students

Other (specify) ................................
2. Learning management assessment strategies

Teacher Evaluation Form


Reflected by students

✓
Examination results


Review of learning outcome assessment results


Assessment by the Academic Standards Committee


Observation of teaching by teaching team members

Other (specify) ................................
3. Mechanism for improving learning management
✓
Seminar on teaching management


Research in and outside the classroom


Other (specify) ................................
4. Process of reviewing the learning outcomes of students' courses

A committee has been established in each subject area to review the results of student learning outcomes assessments by examining reported exams, exam scoring methods, and behavioral scoring.

✓
Review of student performance evaluation scores by departmental and faculty committees


actionReview the scoring from random inspection of student work by teachers or other qualified persons.
Non-program instructors


Other (specify) ................................
5. Conducting a review and planning to improve the effectiveness of the course.
✓
Improve the curriculum each year based on suggestions and review results according to Section 4.

Improve the course each year based on the results of teacher evaluations by students.


Other (specify) ................................
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