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Course details
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[bookmark: _Hlk136596336]Curriculum Bachelor of Communication Arts (International Program) Academic Year Edition 2025

Category 1 General Information

	ICO 349
	
	Communication Entrepreneurs
	3
	(3-0-6)

	
	
	(Communication Entrepreneurs)
	
	

	Co-requisite subjects
	
	-
	
	

	Prerequisites
	
	-
	
	

	Academic Term
	
	1/2568
	
	

	Section
	
	90
	
	

	Types of subjects
	
	Basic adjustment subjects
	
	

	
	
	General Studies
	
	

	
	
	Specialized subjects
	
	

	
	
	Free elective courses
	
	

	Responsible teacher
	A. SHU MA
	
	full-time lecturer
	
	

	Instructor
	A. SHU MA
	
	full-time lecturer
	
	Special lecturer

	Teaching place
	11-305
	
	In location
	
	Off-site

	Date of preparation
	15 Aug 2025
	
	
	
	



Category 2 Course objectives and course components

1.	Course objectives
Understand the principles and processes of entrepreneurship in various types of communication businesses.
Apply modern management concepts and innovative strategies to establish and manage communication enterprises.
Analyze communication industry trends and evaluate emerging business opportunities.
Develop practical business plans tailored to the communication sector.
Demonstrate ethical and professional practices in managing communication-related ventures.
Strengthen creativity, leadership, and problem-solving skills essential for entrepreneurial success.

2.	Course Description
	This course explores the dynamic field of entrepreneurship within the communication industry, focusing on the creation, management, and growth of various communication-related businesses. Students will study modern management concepts, innovative communication strategies, and program management techniques relevant to the media and creative sectors. The course covers market and environmental analysis, opportunity identification, and business plan development, with special emphasis on the unique characteristics of entrepreneurship in communication. Ethical considerations and professional conduct are integrated throughout, preparing students to launch and manage sustainable communication enterprises in both local and global contexts.



3.	Number of hours per week that teachers provide academic advice and guidance to students
have.......3........hour/week					e-mail: shu.m@rsu.ac.th
								Facebook: ………………………
								Line: jacobtruthmushroom
								Other, please specify............................

Category 3 Improving student learning outcomes
The development of learning outcomes for each subject according to the expected learning outcomes standards is as follows
	Subject - ICO 230
	Learning outcomes according to qualification standards

	Course learning (PLOs)
	Sub-learning outcomes (Sub PLOs)
	1.Morality and ethics
	2.knowledge
	3.Intellectual skills
	4.Interpersonal relationships
	5.Analysis, Communication, Technology

	PLO 1
	Sub PLO 1.1
	✓
	-
	-
	-
	-

	PLO 2
	Sub PLO 2.4
	-
	-
	-
	✓
	-

	PLO 3
	Sub PLO 3.3
	-
	-
	✓
	-
	-

	PLO 4
	Sub PLO 4.3
	-
	-
	✓
	-
	-

	PLO 5
	Sub PLO 5.2
	-
	-
	-
	-
	✓



1.	Morality and Ethics 
	PLO 1 To gain the morality and ethics

	(Sub PLOs)
	Course Learning Outcomes (CLOs)
	Teaching methods
	Evaluation methods

	 1.1
	Apply fundamental principles of entrepreneurship to various communication business contexts.
	Classroom discussions, group projects, and reflection exercises.
	Class participation, peer feedback, and ethical case study reports.



2.	Knowledge
	PLO 2 To gain the knowledge

	(Sub PLOs)
	Course Learning Outcomes (CLOs)
	Teaching methods
	Evaluation methods

	2.4
	Develop innovative strategies for communication business growth and sustainability.
	Lectures, assigned readings, case study analysis.
	Quizzes, written assignments, and midterm exam.



3.	Intellectual skills
	PLO 3 To gain the Intellectual Skills

	(Sub PLOs)
	Course Learning Outcomes (CLOs)
	Teaching methods
	Evaluation methods

	3.3
	Demonstrate ethical decision-making in managing communication-related ventures.
	Brainstorming sessions, workshops, problem-solving tasks.
	Creative project assignments, presentations, and final project.



4.	Interpersonal relationships
	PLO 4 To gain the Interpersonal Relationships

	(Sub PLOs)
	Course Learning Outcomes (CLOs)
	Teaching methods
	Evaluation methods

	4.3
	Exhibit leadership, adaptability, and resilience in entrepreneurial situations.
	Group projects, peer-to-peer learning, collaborative activities.

	Group project performance, peer evaluation, participation score.



5.	Analysis, Communication, Technology
	PLO 5 To gain the ability of Analysis, Communication, Technology

	(Sub PLOs)
	Course Learning Outcomes (CLOs)
	Teaching methods
	Evaluation methods

	5.2
	Use analytical thinking, communication skills, and digital tools to design, present, and evaluate creative concepts.
	Multimedia presentations, design software workshops, class discussions.

	Multimedia project submission, oral presentations, and digital portfolio assessment.



Category 4 Lecture plans and evaluation
1.	Lecture plan
	Week
	section/details
	Teaching and learning activities and the media used
	Number of hours
	Lecturer

	1
	Course Syllabus
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	2
	 Introduction to Communication Entrepreneurship

	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	3
	Characteristics and Roles of Entrepreneurs in Communication
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	4
	Modern Management in Communication Businesses
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	5
	Innovation and Creativity in Communication Services

	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	6
	Environmental Analysis and Market Trends in Communication
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	7
	Practical Activity #1
	Group discussion, case study analysis, PowerPoint Presentation, Brainstorming
	3
	A. SHU MA

	8
	Mid Term Exam
	Exam paper, review session before exam
	3
	A. SHU MA

	9
	Minor Presentation
	Project follow-up and project presentation
	3
	A. SHU MA

	10
	Identifying and Evaluating Business Opportunities
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	11
	Business Planning and Proposal Development
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	12
	Communication Business Operations and Program Management
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	13
	Ethical and Legal Issues in Communication Entrepreneurship
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	14
	Future Challenges and Global Perspectives in Communication Entrepreneurship
	Lecture, group discussion, case study analysis, PowerPoint Presentation
	3
	A. SHU MA

	15
	Practical Activity #2
	Group discussion, case study analysis, PowerPoint Presentation, Brainstorming
	3
	A. SHU MA

	16
	Final Project
	Final Project Presentation
	3
	A. SHU MA

	Total
	48
	



2.	Learning Assessment Plan
	Learning outcomes
	Methods for assessing learning outcomes
	Evaluation week
	Proportion of evaluation

	1.1
	Assessment is based on projects, group work, class participation, presentations, and written assignments.
	Midterm (Week 8), Final Project (Week 16), Projects/Assignments (Weeks 5–15), Interactions & Attendance (Week 1-16)
	10%

	2.4
	Students will be evaluated through projects, group projects, participation, presentations, and written assignments.
	Midterm (Week 8), Final Project (Week 16), Projects/Assignments (Weeks 5–15), Interactions & Attendance (Week 1-16)
	10%

	3.3
& 3.4
	Course evaluation includes projects, collaborative group projects, participation, presentations, and written work.
	Midterm (Week 8), Final Project (Week 16), Projects/Assignments (Weeks 5–15), Interactions & Attendance (Week 1-16)
	20%

	4.3
	Grades are determined by projects, group-based projects, participation, presentations, and written assignments.
	Midterm (Week 8), Final Project (Week 16), Projects/Assignments (Weeks 5–15), Interactions & Attendance (Week 1-16)
	30%

	5.2
	Student performance is assessed using projects, group projects, participation, presentations, and written assignments.
	Midterm (Week 8), Final Project (Week 16), Projects/Assignments (Weeks 5–15), Interactions & Attendance (Week 1-16)
	30%










3.	Alignment of Course Learning Outcomes (CLOs) with learning outcomes 
       (For courses that use the 2021 curriculum standards only)
	CLOs
	1.Morality and ethics
	2.knowledge
	3.Intellectual skills
	4.Interpersonal relationships
	5.Analysis, Communication, Technology

	
	1.1
	1.5
	2.1
	2.4
	3.3
	3.4
	4.3
	4.4
	5.1
	5.2

	CLO 1 Demonstrate responsibility, respect, and ethical conduct in creative work.
	✓
	
	
	
	
	
	
	
	
	

	CLO 2 Explain concepts, theories, and processes of creative thinking and design thinking.
	
	
	
	✓
	
	
	
	
	
	

	CLO 3 Apply creative techniques to analyze problems and generate innovative solutions.
	
	
	
	
	✓
	✓
	
	
	
	

	CLO 4 Collaborate effectively in diverse teams with respect for group dynamics.
	
	
	
	
	
	
	✓
	
	
	

	CLO 5 Use analytical, communication, and digital skills to design and present creative concepts.
	
	
	
	
	
	
	
	
	
	✓


[bookmark: _Hlk136673931]

Category 5 Teaching resources
1.	Textbooks and primary documents
Alter, F. (2011). Exploring visual arts pedagogies that support critical and creative thinking. Australian Art Education, 34(1), 10-29.
Samaniego, M., Usca, N., Salguero, J., & Quevedo, W. (2024). Creative thinking in art and design education: A systematic review. Education Sciences, 14(2), 192.
Maneen, C. A. (2016). A case study of arts integration practices in developing the 21st century skills of critical thinking, creativity, communication, and collaboration. Gardner-Webb University.
2.	Important documents and information
Cowdroy, R., & Williams, A. (2007). Assessing creativity in the creative arts. Art, Design & Communication in Higher Education, 5(2), 97-117.
Silver, R. A. (1989). Developing Cognitive and Creative Skills through Art: Programs for Children with Communication Disorders or Learning Disabilities. Revised.
3.	Documents and information guide
-

Chapter 6 Evaluation and improvement of course implementation
1. Strategy for evaluating the effectiveness of the course by students
✓	Student evaluation of teaching performance
	Course evaluation form
	Group discussion between teachers and students
	Reflection on learner behavior
	Suggestions through online channels that teachers have created as a communication channel with students
	Other (specify) ................................
2. Learning management assessment strategies
	Teacher Evaluation Form
	Reflected by students
✓	Examination results
	Review of learning outcome assessment results
	Assessment by the Academic Standards Committee
	Observation of teaching by teaching team members
	Other (specify) ................................
3. Mechanism for improving learning management
✓	Seminar on teaching management
	Research in and outside the classroom
	Other (specify) ................................
4. Process of reviewing the learning outcomes of students' courses
	A committee has been established in each subject area to review the results of student learning outcomes assessments by examining reported exams, exam scoring methods, and behavioral scoring.
✓	Review of student performance evaluation scores by departmental and faculty committees
	actionReview the scoring from random inspection of student work by teachers or other qualified persons.
Non-program instructors
	Other (specify) ................................
5. Conducting a review and planning to improve the effectiveness of the course.
✓	Improve the curriculum each year based on suggestions and review results according to Section 4.
	Improve the course each year based on the results of teacher evaluations by students.
	Other (specify) ................................
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