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Concepts, process, and practices in strategic communication; contextual analysis and

needs assessment for organizational communication; roles of communication in business planning;

designing strategic and evaluation plans to achieve organizational goals; research skills development for

communication planning.
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23 strategic planning. 2) Week 9 (Case study report)
2) Case study analysis and group report on
2.5 ) Y anay group rep submission) and Week 10
the impact of social change and
o (Group discussion and
technology on communication.
report).
Group presentation and written report on Week 6 (Group 20%
33 communication issues and strategic presentation) and Week 9 (Presentation),
1 0,
solutions. (Written report) 15% (Report)
Group project and evaluation on the use of | Week 11 (Project 15% (Group
communication strategies for addressing submission) and Week 12 project), 10%
43
social issues. (Strategy assessment) (Strategy
evaluation)
Final project presentation with creativity Week 14 (Project rehearsal) | 10%
53
and clarity evaluation. and Week 15 (Final (Presentation),




. FaaInveIns
= v an a = Y (Y] d a
Nﬁfﬂi!ifﬁ—!g 'Jﬁﬂ1§‘1]§3!3~luwaﬂ1iﬁﬂug ﬁ‘].lﬂrr‘iﬂﬂiz!llu -
szifivma
presentation). 15% (Creativity
evaluation).

?’i?J'Jﬂ‘ﬁ 5 ‘YI%‘WSI'Iﬂiﬂﬁ%ﬂi’)ﬂﬂ1'§!‘%ﬂuﬂ1iﬁﬂu
1. MswazenaIsran
Hallahan, K., Hayes, A., & Hays, B. (2014). Strategic Communication: Theory and Practice. Wiley-
Blackwell.
Argenti, P. A. (2015). Corporate Communication (7th ed.). McGraw-Hill Education.
Cutlip, S. M., & Center, A. H. (2009). Effective Public Relations (11th ed.). Pearson.

[

2. epastazdoyad gy

3. tenasuazdeyanuzii

Men, L. R. (2014). Strategic internal communication: Transformational leadership, communication
channels, and employee satisfaction. Journal of Business and Technical Communication, 28(2), 214-
233.

Broom, G. M., & Dozier, D. M. (2013). Using research in public relations: Applications to strategic
communication (2nd ed.). Pearson.

Heath, R. L., & Johansen, W. (2018). The International Encyclopedia of Strategic Communication. Wiley-
Blackwell.

Fawkes, J. (2018). Public Relations Ethics and Professionalism: The Shadow of Excellence. Routledge.
d‘ a U o IS )
HHNIAN 6 ﬂ1§1]5$!3»l‘1!!!ﬁ$1]5ﬂ1]§\1ﬂ1iﬂ'lﬁr!‘ln!ﬂ1isll®\1§1ﬂ?‘lﬂ

Jd a a A a VS
1. nagnsmsisziivlszanswanszuadnlaeinfnm
M msidsziuilszansmmmsaoulasiindnun
O vuvilszdiunszuinian
] [ 9 Y
O MITUNUINGUILHINHAOULALHITEU

[ msaziouda minnganssuvesdisou



o v ¢ ¢ 9 Yo o & 1 A v o =
O dorauenugrimgesnisesnlail Hermsddaou lasaiuilugenamsaearsiuindnm
O 09 G2 e
J a (% ~ 4
2. nagnsmsUsziumsdamsiseus
O vovilszidiudaou
9 o <K
O azioulamindnun
M wamsaeu
a v = Y
O msmvaeusailszidiuwadnimsidous
O msdszidiulasanznssumsmsunasgiuinms
2 o J
O msdunamsaiaeuvesdsiuiinmsaou
LT 1) (5210 oo
3. nalnmslSulyamsdamsisenl
M dmnmssamsizeumsseu
Fd
O msavelumazuenguiion
L 51 (550) oo
4. PsTAUMIMUFIUNATNEMIFeuVeansyLIUINVBNTNANL
= g‘; a a v J =) 9 o K
[ fimsasnmgnssums luaanin asaaeunamsisziliunadnsmsiseuivenindny Tag
asaeuYeapUT I IBMI IiAzIUUdOU LAz IRAZLUUNYANT T
M msnmuasumsliazuuumsanamanuvenindaulasnssumsilsziimaivuazaas
1 o 4 ad
O msmaugeumslinzuuunnmsguaimanuvesindnylage191sd viegnsinanaiou 9
A G 1 J o @
nhilsonsdilsesmangas
[T 51 (5210 oo
5. maauiumMInuMuazmINaEvlivlzalssansnavesnszuanin
M 15u1zanszunvinlundazdl amdoausuuzuaznamsniuasumude 4
O Jsulzenszuivinlundasd] aumamsdsziindaouTaoindnun

O 819 G2 e



