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Meaning, roles and importance of activities used for public relations; characteristics and
various kinds of activities; target audiences and situations analysis needed in public relations; creative
activities planning; media and tools for effective integrated communication; evaluation of public

relations activity plan.
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1 Introduction and Importance | Lecture, discussion, case 3 WA, A3, ﬂN‘ﬁij Lﬂ%i‘gﬁ;ﬂ‘ﬁ'
of Public Relations study from real events,
Activities PowerPoint
2 Types and Characteristics of | Lecture, group discussion, 3 ARl A3, ANNG Li]%mug aY
Public Relations Activities case study via video
3 Analyzing Situations and Lecture, group workshop, 3 HEl. A3, ANNG Lfﬂ%ﬂlufgﬂ‘lf
Target Audiences document and data analysis
on public relations
4 Planning Public Relations Lecture, case studies on 3 HA. A5, ARG I vl
Activities activity planning, PowerPoint
5 Using Public Relations Lecture, digital media tool 3 HEl. A3, ANNANG Lfﬂ%ﬂlufgﬂ‘lf
Tools and Media practice, public relations tool
demonstrations
6 Creating Content for Public Lecture, group work, 3 ARl A3, ANNG Liﬁqj’g aY
Relations Activities designing content with digital
media tools
7 Choosing the Right Lecture, studying real-life 3 HEl. A3, ANNG L%%ﬂluf;ﬂeﬁ’
Communication Channels case studies on media usage
8 Using Technology in Public | Practice in presentation tools, 3 HEl. A3, ANNNG L%%ﬂluf;ﬂeﬁ’
Relations Activities PowerPoint and other digital
media tools
9 Organizing Effective Public | Lecture, practical workshops 3 MRl A3, ANNG Li]%ﬂlu‘;: A
Relations Activities on organizing actual activities
10 Monitoring and Evaluating Lecture, workshop on 3 MRl A3, ANNNG Li]%tyfgﬂﬁlj(
Public Relations Activities analysis and evaluation of
results
11 Ethics in Public Relations Discussion, case study of 3 WeT. AT, ﬂNﬁWE]’Li]?ﬂlu‘;:ﬂ"ﬁ’

real-life ethical issues,




dlasi "y . AINTINMIIBBUMTAOU I )
ﬁ HIVD/918azo8n gmgé’gfﬂ«’ﬁ %"ﬂuq Naau
PowerPoint
12 Analyzing Social Issues and | Lecture, case study analysis 3 WE. 7. ﬂ’NﬁWETLi]?ﬂquﬂﬁlT
Public Relations of real social issues
13 Presenting Public Relations Presentation practice, using 3 HEl. A3, ANNG Lﬂ%i‘gﬁ;ﬂ‘ﬁ'
Activity Plans PowerPoint or other digital
media tools
14 Preparing for Final Project Consultation and preparation, 3 ARl A3, ANNNG Lﬂ?ﬂﬂ aY
Presentation public speaking practice
15 Final Project Presentation Final project presentation, 3 MRl A3, ANNG Li]%mug aY
using PowerPoint or digital
media tools
16 Final Project Presentation, Discussion, and 3 WA, A3, ﬂNﬁWff Lfﬂ%ﬂlufgﬂ‘lf
Q&A
37U 45
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Report on ethical issues in the Week 11 15 points
communication industry and group work 1) Report on
assessment based on ethical practice in ethical issues: 10
1.5 various situations. points
2) Group work
assessment: 5
points
Exam based on the application of theories Week 10 (for final exam) 25 points
and principles in public relations activities, and ongoing group work 1) Final Exam: 20
2.1 along with group work assessment on assessments (Weeks 1-9) points
analyzing real-world situations using 2) Group work: 5
theory. points
Group assignment focusing on analyzing Week 7 (group assignment 20 points
and synthesizing national and international due), Week 13 1) Group
13 communication issues, presented and (presentation) Assignment
discussed. (analysis and
synthesis): 15
points
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2) Presentation of

results: 5 points

issues.
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Evaluation of public relations projects that
benefit society, based on the planning and

execution of activities addressing social

Week 9 (project planning),

Week 14 (final evaluation)

20 points

1) Project
Planning and
Execution: 15
points

2) Final
Evaluation
(presentation of
project outcomes):

5 points

5.5

and clarity.

Group presentation of the final project,

incorporating modern presentation tools

(e.g., PowerPoint, video, etc.), creativity,

Week 15

(Final Project Presentation)

20 points
1) Final
Presentation: 20

points
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1. MswazenaIsHan
Wilcox, D. L., & Cameron, G. T. (2011). Public Relations: Strategies and Tactics (10th ed.). Boston:
Pearson.
Cutlip, S. M., & Center, A. H. (2009). Effective Public Relations (11th ed.). Upper Saddle River, NIJ:
Pearson.
2. epastazdoyad gy
Case studies from well-known organizations and companies in the public relations field.
3. tenasuazdeyanuzii
Lattimore, D. A. (2012). Public Relations Campaigns: An Integrated Approach. Boston: Wadsworth
Cengage Learning.
Online articles about the use of digital tools in public relations campaigns.

Case studies of successful public relations campaigns from both national and international brands.
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