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Development in problem analysis skills for communication arts; recommendation of action by
exchanging ideas and experiences relating to communication arts from both government and private

sectors; applying theories and practices for the communication arts professional area.
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1 Introduction to the Course Activities: Introduction to the 3 HAL. A3, AANE Lfﬂ%ﬂlufgﬂ‘lf
and Seminar Planning course structure, objectives,
and seminar planning. Group
formation for seminar tasks.
Initial discussion on topics
and goals for the seminar.
Resources: PowerPoint
slides, course syllabus,
handouts on seminar planning

basics.

2 Selecting Seminar Topics Activities: Students 3 HEl. A3, ANNNG L%%ﬂluf;ﬂeﬁ’
and Analyzing the Audience | brainstorm and select seminar
topics based on current
communication trends.
Analyze the target audience
to understand their needs.
Resources: Whiteboard,
brainstorming materials,
audience analysis templates,

PowerPoint.

a Jd a o
3 Professional Ethics in Activities: Lecture on 3 WA. A3, ANNNY LATYTNY
Communication Arts professional ethics in
communication arts,

discussion of ethical
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dilemmas via case studies,
guest speaker from the
industry.

Resources: Case study
documents, PowerPoint
slides, guest speaker

presentation materials.

Content Creation and

Research for the Seminar

Activities: Research and
develop content for the
seminar. Group work on
structuring research and
ensuring content relevance.
Resources: Online databases,
research articles, PowerPoint
for presenting research

findings.

a d a o
WET. 5. ANNNY LIIYTNY

Inviting Speakers and

Preparing Seminar Logistics

Activities: Drafting formal
invitations for speakers,
discussing speaker selection
and logistics planning.
Resources: Email templates
for invitations, PowerPoint
for event logistics, seminar

planning checklist.

a d a o
WE. AT. ANNNY LIIYTNY

Developing Presentation

Skills

Activities: Training on using
digital tools (PowerPoint,
videos) to present content
effectively. Students practice
presentation skills.
Resources: PowerPoint
slides, digital presentation
tools, video clips for
demonstration, feedback

forms.

MR AT, AANG IyFn
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Marketing and Promoting

the Seminar

Activities: Creating
promotional materials (e.g.,
posters, social media posts).
Developing marketing
strategies for seminar
promotion.

Resources: Design software
(Canva), social media tools,
printed posters, PowerPoint

for strategy presentation.

a d a o
WET. AT, ANNNY LIIYTNY

Preparing Seminar Materials

Activities: Preparing seminar
materials such as handouts,
programs, and slides.
Ensuring all materials are
ready and formatted.
Resources: Word processing
software, design tools for
handouts, PowerPoint slides,

print materials.

a d a o
WE. AT. ANNNY IIYTNY

Final Rehearsals and Review

Activities: Full-scale
rehearsal of the seminar,
reviewing timings, and fine-
tuning presentations and
logistics.

Resources: Rehearsal
schedules, PowerPoint slides,
technical equipment
(microphones, projectors),

feedback forms.

MR AT, AANG WIyFn

10

Registration and Participant

Management

Activities: Setting up and
managing seminar
registration systems,
communicating with
registered participants,

finalizing the attendee list.

MR, A5 ANANG W3ygnd
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Resources: Online
registration tools (Google
Forms, Eventbrite), email
templates, registration

confirmation forms.

11

Venue and Equipment Setup

Activities: Check the seminar
venue and ensure all
equipment (e.g.,
microphones, projectors) is
functioning. Arrange the
venue layout.

Resources: Venue layout
plans, checklists for
equipment, technical setup

guides.

a d a o
WET. AT, ANNNY LIIYTNY

12

Defining Roles for Event

Day

Activities: Assigning roles
for seminar day, including
registration desk, speaker
assistance, and logistics.
Preparing for smooth event
coordination.

Resources: Role assignment
lists, event day schedule, task
checklists, PowerPoint for

role clarification.

a d a o
WA AT. ANNNY LIIYTNY

13

Dry Run and Final

Adjustments

Activities: Conducting a dry
run of the entire seminar,
addressing potential issues,
and adjusting the flow of the
event.

Resources: Feedback forms,
rehearsal schedules,
PowerPoint for timing and

structure review.

MR AT, NG IyFnT
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14

Seminar Execution

Activities: Execution of the
seminar with students
managing all aspects
including speaker
coordination, attendee
engagement, and technical
support.

Resources: Seminar materials
(programs, handouts), event
checklist, technical
equipment, feedback forms

for attendees.

a d a o
WET. AT, ANNNY LIIYTNY

15

Organizing the Seminar

(Student-Organized)

Activities: Students take full
responsibility for organizing
and executing the seminar.
They apply all learned skills
to ensure a successful event.
Resources: Full event plan,
speaker materials, participant
check-in system, PowerPoint

for final presentation.

a d a o
WA, AT. ANNNY IIYTNY

16

Class Reflection and Course

Review

Activities: Reflection on the
seminar experience.
Discussion on what went
well, challenges faced, and
lessons learned. Course
feedback and evaluation.
Resources: Reflection forms,
PowerPoint slides
summarizing the seminar,
feedback forms for course

evaluation.

a d a o
WA. A3, ANNNY LITYTNY

Total

45
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demonstrate
respect for and
adherence to

academic and

2. Writing reports on ethical issues in the
communication industry.
3. Group assessment based on the

application of ethics.

Week 5 (group work, report
writing, and ethical

reflection).

. FaaIuveIns
= A ad a = Y (Y3 ¢ a
NaNILIBUI aﬁmiﬂismummmﬂug ﬁﬂﬂ]‘l’iﬂﬂizmu -
szilivma
1.5 — Students 1. Lectures on professional ethics and case | Week 3 (Ethics lecture and 30% of the total
will studies. case study discussion) and grade

1) Ethics report
and reflection:
15%

2) Group

skills, and tools

to solve the

4) Group work and presentations on

analysis and problem-solving.

professional 4. Writing reflective articles about assessment on
ethics both professional ethics. applying ethics:
nationally and 15%
internationally.

2.3 — Students 1) Problem-based learning (PBL) where Week 4 (Content creation 30% of the total
will be able to students analyze real-world problems and and research for the grade

analyze develop solutions. seminar), Week 7 1) Written
problems, 2) Group workshop to foster critical (Marketing and promotion analysis and group
understand thinking and the application of problem- workshop), and Week 10 presentations:
them, and apply | solving tools. (Managing registrations and | 20%

appropriate 3) Written assignments analyzing participant interaction). 2) Problem-
knowledge, problems and applying tools. solving workshop

and participation:

10%

research,
interpret, and
evaluate
information
creatively to
solve problems.
3.3 — Students
will collect,
analyze, and
synthesize key
issues both
nationally and
internationally.

3.4 — Students

2) Group activities studying case studies
related to social issues and
communication.

3) Presentations of findings and problem-
solving solutions.

4) Systematic analysis using conceptual
frameworks to address real-world

problems.

(Rehearsals and final
review), and Week 13 (Dry

run and final adjustments).

issues.
3.2 — Students 1) Research tasks using online databases Week 6 (Presentation skills 30% of the total
will be able to and tools. development), Week 9 grade

1) Research and
analysis reports:
15%

2) Case study
presentations and

final review: 15%

10
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will apply
knowledge and
skills
appropriately to
solve
professional

problems.

5.3 — Students
will have skills
in presenting
information
creatively using
suitable
methods and
technologies,
and they will be
able to benefit

society.

1) Training in digital tools (PowerPoint,
videos) for effective presentations.

2) Students practice presenting in various
formats (e.g., using PowerPoint, video,
digital media).

3) Evaluation of student presentations and

communication skills.

Week 6 (Developing
presentation skills) and
Week 14 (Seminar

execution).

10% of the total
grade

1) Presentation
quality and use of

technology: 10%

U o d
3. AYNABANARY Course Learning Outcome (CLOs) NUHAANEN 313813

) o [ ! 4 (% 1 g’/
(’d”l“l/iS‘UWﬁﬂq%iﬁi%@ﬂmﬂm”ﬂMWﬁf@uﬁﬁﬂq%i W.f1. 2565 INTUU)

1.AWTITY 2005 | 3ainbng 4, 5. MUAATIEH
VIYTITY My AnuFuuT Tod1s
FEHIN maluTag
CLOs yana
1.1 1.5 2.1 23 | 32| 3.3- 4.1 4.2 5.2 53
34
CLO 1.5: Students will
demonstrate ethical
conduct by v
understanding and
applying professional
ethics in communication.

11



CLO 2.3: Students will
analyze and apply
appropriate knowledge,
skills, and tools to solve
real-world problems
through problem-based

learning and workshops.

CLO 3.2: Students will
research and synthesize
data to solve problems
creatively and critically.
CLO 3.3: Students will
analyze case studies
related to
communication issues
and apply problem-
solving strategies.
CLO 3.4: Students will
apply frameworks for
analyzing situations to
solve professional

problems.

CLO 5.3: Students will
develop skills in
presenting information
effectively using digital
tools (e.g., PowerPoint,
videos) and technologies
suited to various media

formats.

12
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2. epmstazdoyad gy

Johnson, D. G., & Verdino, S. A. (2015). Case studies in communication ethics. Routledge.

Bivins, T. H. (2014). The role of ethics in communication. McGraw-Hill.
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Lucas, S. E. (2019). The art of public speaking (12th ed.). McGraw-Hill.
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Retrieved from https://www.digitalmediajournal.com.
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