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Course Description

Definition, principles product management, pricing policies, selling channels, marketing

promotion, research, and policy formulation; the procedures that tourism and hospitality industry utilize
digital marketing tools in marketing strategy implementation and branding via various online channels,

like Google Access, YouTube, Facebook, Instagram and Line, etc. which are effective innovation for

access, communication, response and creation of good relationship with customers.
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BCG Matrix, Ansoff Matrix,
The Competitive Forces Model
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