Course Description


	Name of University:                
	Rangsit University 

	School/Faculty/Department:  
	College of Tourism and Hospitality 
International Hospitality and Tourism Program



1. General Information

	1.  
	Course ID and Course title 
  ITS 441: Alternative Accommodation Business Management

	2. 
	Credit units (Number of hours per week for lecture, lab, and self-study)
3 hours (2-2-5)

	3.
	Programme and Categorization of course
This course is an elective course of all students enrolled in International Tourism, Hospitality and Sports, College of Tourism Hospitality and Sports. It is also possible for all Rangsit University’s students to enroll as a free elective course.

	4.
	Responsible faculty member and list of instructors

	
	Ajarn Rathirat  Kheawmesuan 
Rathirat.k@rsu.ac.th  
Tel. 02 997 2200 or 02 997 2222  Ext.  4128                                                                                                                                                                                                               
	

	5.
	Semester/Year level 
Semester 1/2025 for Year 2-4

	6.
	Pre-requisite course(s) (if any)
              -

	7.
	Co-requisite course(s) (if any) 
              -

	8.
	Place of study
Rangsit University

	9.
	Date of preparation or latest update
   February, 2025










2. Learning Objectives and Development Objectives

	1.
	Learning objectives
This course aims to help students understand the concept and variety type of alternative accommodation in the globe, their operation, and trends. Students can design initial plan for developing service and facilities that fit for each type. 

	2.
	Objectives for course development/improvement
1. Learners who successfully complete this course have good understanding about the evolution and types of alternative accommodations.
2. Learners who successfully complete this course can analyze market trends and consumer behavior including can explore the sustainability and innovation aspects of alternative stays



3. Course Content and Activities

	1.
	Course content

	                 
	Understand types of accommodation business; planning and development; service and facility management; organizing recreational activities; safety, marketing and finance management; service quality management, risk management and problem solving in business operations

	2.
	Number of hours per each semester  

	Lecture
	Tutorial
	Lab/Field Study/Workshop
	Self-study

	Lecture 45 hours
	Upon requested
	Assignments
	6 hours per week

	3.
	Number of hours per week for advising and academic counseling for individual students
· Students can request for academic advices prior/after classes or in class hours.
· Students can make appointment or stop by at the faculty members’ offices during the specified office hours (6 hours per week).
· Students can request academic help through the website of the Department or emails of faculty members and department Facebook.



4. Learning Outcomes

	1.
	Morals and ethics

	
	The course aims to develop students’ morals. Students are expected to understand ethics and codes of conducts in their real life and observe ethical, moral and honest behavior both academically and professionally in business dealings.

	
	1.1
	Morals and ethics needed to develop

	
	
	- The students will be taught to perform ethical and honest behavior to comply with professional codes of conducts, rules and regulations of the organizations and the society.
- The students need to practice self-disciplined, responsibilities and punctuality in attending the class and submitting assignments.
- The students need to show respect to other’s people’s rights and opinions.

	
	1.2 
	Methodology

	
	
	- The lecturer exemplifies him/herself on punctuality, manner, attitude and other aspects as required by the industry  
- The enforcement of mutually agreed classroom rules and regulation as well as corrective feedback on assignment and other evaluation activities  

	
	1.3 
	Assessment

	
	
	- Final Examination  
- In-class quizzes    
- Question and Answer session for term-project examination   
- Observation of in-class behavior

	2.
	Knowledge

	
	The students will be able to understand the fundamental concepts of alternative accommodation and can design initial plan for develop service, facility and recreational activities for each type.  

	
	2.1
	Expected knowledge to be gained

	
	
	- Variety type of alternative accommodation.
- Plan for development of alternative accommodation.

	
	2.2
	Methodology

	
	
	- Class discussion   
- End of lesson questions   
- Term project

	
	2.3
	Assessment

	
	
	- Assess from students’ answers from case studies 
- Final Examination.   
- Assess from term project quality.

	
3.
	Intellectual Skills

	
	The students will be able to critically and logically analyze business problems on alternative accommodation management and also utilize theoretical knowledge to solve any business problems related to business.

	
	3.1
	Intellectual skills needed to develop

	
	
	- Ability to analyze the cause of alternative accommodation problems according to behavioral theories and market trends.
- Ability to apply information from various sources into the term project context and come up with theoretically sound solutions to tourism and hospitality problems. 

	
	3.2
	Methodology

	
	
	- Do review and research for finding solutions through consultation with lecturers on term project.
- In class discussion to come up with a mutually agreed solutions for the problems  raised during class.

	
	3.3
	Assessment

	
	
	- Final examination.
- Assess the recommendation parts of the term project.  

	4.
	Interpersonal skills and responsibility

	
	The students will be able to cope with changing environmental issues and continuously engage in self and professional development.

	
	4.1
	Interpersonal skills and responsibility needed to develop

	
	
	- Constructive participation in class discussion by politely and appropriately assert their opinion.
- Active contribution in term project undertaking.

	
	4.2
	Methodology

	
	
	- Encouragement of students to be assertive and are able to voice their own opinion in accordance or contradicting with others during class discussion on actual or fictitious tourism and hospitality business problems.   
- Create learning activities that enable learners to mutually learn from each other and work as a team throughout the semester.

	
	4.3
	Assessment

	
	
	- Observation the way learners assert their opinions during in-class discussion.
 - Constantly verify the term project progress to stimulate students to undertake their term project from the beginning of the semester.  
- Allocate certain proportion of term project score to peer reviewing on each members’ contribution.

	5.
	Qualitative and communication skills.

	
	The students will be able to possess ability in acquiring and analyzing information in making business decisions. The course also develops quantitative analysis skills and ICT skills to facilitate the analysis of case study.


	
	5.1
	Qualitative, Quantitative, and communication skills

	
	
	- Ability to use statistics to analyze numerical data and make a sound decision based on such an analysis.
- Ability to present one’s own opinion in English appropriate to audience group, easy to understand and using words and methods appropriate to the nature of the content.
- Ability to use information technology in making statistical and mathematical analysis and search for information from reliable sources to support decision tasks.

	
	5.2
	Methodology

	
	
	- Lecture
- In-class discussion and answer end of lesson questions
- Term project   

	
	5.3
	Assessment

	
	
	- Assess the class discussion participation.
- Assess from the quality of the term project.
- Final examination.
- Assess from quality of answers of weekly news articles.


  








5. Course Planning and Assessment
	1.
	Course planning

	Week
	Topics/Details
	Hours
	Learning Activities/Media
	Instructor

	1
	Introduction to Alternative Accommodation

	3
	Lecture


	Dr. Rathirat

	2
	The rise of sharing economy platforms Airbnb, Booking.com 
	3
	Lecture
PowerPoint
Clips
	Dr. Rathirat

	3
	Understanding Consumer Behavior and Market Trends
	3
	Lecture
Discussion / PowerPoint

	Dr. Rathirat

	4
	Eco lodges and sustainable tourism accommodation 

	3
	Lecture
Discussion / PowerPoint
Examples
	Dr. Rathirat

	5
	Glamping luxury camping experience
	3
	Lecture
Discussion / PowerPoint
Examples
	Dr. Rathirat

	6
	Farm stays and Agritourism Accommodation
	
	Lecture
Discussion / PowerPoint
Examples
	Dr. Rathirat

	7
	Boutique hotels and design -led stays
	
	Lecture
Discussion / PowerPoint
Examples
	Dr. Rathirat

	8
	Term Break

	9
	Hostels and Budget-friendly alternative accommodation

	3
	Lecture
Discussion / PowerPoint
Examples
	Dr. Rathirat

	10
	Sustainability in Alternative Accommodation

Legal and Regulatory Considerations
	3
	Lecture
Discussion / PowerPoint
Examples
	Dr. Rathirat

	11
	Challenges in the Alternative Lodging Industry

Marketing Strategies for Alternative Accommodations

	3
	Lecture
Discussion / PowerPoint
Examples
	Dr. Rathirat

	12
	Customer experience and service quality in alternative stays

	3
	 PowerPoint
	Dr. Rathirat

	13
	Future Trends and Industry Forecasts
	3
	Discussion / PowerPoint
	Dr. Rathirat

	14
	Case Studies and Industry Best Practices
	3
	Discussion / PowerPoint
	Dr. Rathirat

	15
	Final Project 
	3
	Discussion / PowerPoint
	Dr. Rathirat

	
	Final Examination



	2.
	Assessment

	Activity
	Learning Outcome
	Assessment Method
	Assessment Week
	Marks Allocation

	1
	2.1, 2.2, 2.3, 2.4, 2.5, 2.6, 3.1, 3.2, 3.3, 3.4, 3.5, 3.6, 3.7, 5.1, 5.2, 5.3, 5.4

	Quiz

Examination (Final)
	Entire semester

Week 15 
		   20%

40%

	2
	1.1, 1.2, 1.3, 2.1, 2.2, 2.3, 2.4, 2.5, 2.6, 3.1, 3.2, 3.3, 3.4, 3.5, 3.6, 3.7, 4.1, 4.2, 4.3, 4.4, 4.5, 4.6, 4.7, 5.1, 5.2, 5.3, 5.4
	Group Assignment
	Week 14
	30%

	3
	1.1, 1.2, 1.3, 2.1, 2.2, 2.3, 2.4, 2.5, 2.6, 3.1, 3.2, 3.3, 3.4, 3.5, 3.6, 3.7, 4.1, 4.2, 4.3, 4.4, 4.5, 4.6, 4.7, 5.1, 5.2, 5.3, 5.4
	Class Attendance and Participation
	Entire semester
	10%


6. Course Resources

	1.
	Required text books and readings

	
	Hayes, D. K., & Ninemeier, J. D. (2007). Hotel operations management / David K. Hayes, Jack D. Ninemeier [book]. Pearson/Prentice Hall.
 

	2.
	Supplementary reading list/references
-

	
	

	3.
	Recommended reading list/references

	
	· None



7. Course Feedback and Improvement

	1.
	Course evaluation by students

	
	· Discussion with students
· End-semester questionnaire 
· Class evaluation
· Question and answer session in class

	2.
	Other methods of course evaluation 

	
	· Discussion with experts

	3.
	Course development and improvement

	
	· Research 
· Seminars 
· Course workshop and meeting
· Course mentor
· Class observation 
· Knowledge sharing 

	4.
	Quality assurance of the course 

	
	· Internal committee 
· External committee
· Internal quality assurance
· External quality assurance    

	5.
	Course revision and development plan

	
	· Major revision every 5 years
· Minor revision where appropriate 



1

