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Course Details
College/Faculty:  Communication Arts Department:  Communication Arts (International Program)
Program: Bachelor of Communication Arts, Major in Communication Arts (International), 

        Academic Year 2024
Section 1: General Information
	ICA 132
	
	การสื่อสารเพื่อการโน้มน้าวใจ
	3
	(3-0-6)

	
	
	(Persuasive Communication)
	
	

	Required Courses
	
	
	
	

	Prerequisite Courses
	
	
	
	

	ภาคการศึกษา
	
	2/2567
	
	

	Section
	
	90
	
	

	Type of Course
	
	Foundation Course
	
	

	
	
	General Education Course
	
	

	
	
	Specialized Course
	
	

	
	
	Elective Course
	
	

	Responsible Instructor
	Aj. Ma Shu
	
	Full-Time Instructor
	
	

	Instructor
	Aj. Ma Shu
	
	Full-Time Instructor
	
	Guest Lecturer

	Teaching Venue
	1-605
	
	On-site
	
	Off-site

	Date of Preparation
	30 December 2024
	
	
	
	


Section 2: Objectives of the Course and Course Components
1.
Objectives of the Course
a. Define key concepts and characteristics of persuasive communication.

b. Explain psychological and social factors affecting persuasion.

c. Develop persuasive communication strategies tailored to various audiences.

d. Demonstrate effective persuasion in crisis management and leadership contexts.

e. Evaluate the ethical dimensions of persuasive communication practices.

2.
Course Description

This course examines the techniques and strategies of persuasive communication, focusing on the use of mass media and interpersonal channels. Students will explore the psychological, social, and environmental factors influencing persuasion, while learning to apply these principles to real-world scenarios. The course emphasizes persuasive communication in roles of influence, including crisis management, leadership, and marketing, with a focus on ethical considerations and practical applications.
3.
The number of hours per week that the professor provides academic consultation and guidance to students.
There are 3 hours per week.



             e-mail: shu.m@rsu.ac.th








Facebook: ……………………………








Line: jacobtruthmushroom








Other, specify ..............................
4. Course Learning Outcomes: CLOs
    (For programs that follow the 2022 curriculum standards only)


1) Apply basic knowledge 

2) Develop creative strategies

3) Evaluate advertising performance

4) Demonstrate ethical and professional practices
Section 3: Development of Student Learning Outcomes

The development of course learning outcomes according to the desired standards for each aspect is as follows.
1.
Knowledge 
	PLOs
	Course Learning Outcomes (CLOs)
	Teaching Methods


	Assessment Methods

	 1

 
	Identify key theories and concepts of persuasive communication.
	· Lecture.

· Assignments. 

· Exercises.
	· Assignments.

· Exam.



	2
	Examine the psychological and social elements influencing persuasion.
	· Lecture.

· Assignments. 

· Exercises.
	· Assignments.

· Exam.


2.
Skill
	PLOs
	Course Learning Outcomes (CLOs)
	Teaching Methods


	Assessment Methods

	1
 
	Design persuasive messages for diverse media platforms.
	· Lecture.

· Assignments. 

· Exercises.
	· Assignments.

· Exam.



	2
	Analyze and adapt strategies to overcome resistance in communication.
	· Lecture.

· Assignments. 

· Exercises.
	· Assignments.

· Exam.




3.
Ethic
	PLOs
	Course Learning Outcomes (CLOs)
	Teaching Methods


	Assessment Methods

	1
	Apply ethical principles to persuasive communication practices.
	· Assignments. 

· Exercises.
	· Observation from Exam/assignment and discussions.

	2
	Promote integrity and responsibility in roles requiring persuasion.
	· Assignments. 

· Exercises.
	· Observation from Exam/assignment and discussions.


4.
Personality Traits
	PLOs
	Course Learning Outcomes (CLOs)
	Teaching Methods


	Assessment Methods

	1
	Demonstrate confidence and professionalism in persuasive roles.
	· Lecture.

· Assignments. 

· Exercises.
	· Assignments.

· Projects.



	2
	Exhibit leadership skills in influencing teams and stakeholders.
	· Lecture.

· Assignments. 

· Exercises.
	· Assignments.

· Exam.




Section 4: Lesson Plans and Assessment
1.
Lesson Plan
	Week
	Topic
	Teaching and Learning Activities and Resources
	Hours
	Lecturer

	1
	Course Syllabus and Introduction
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	2
	Fundamentals of Persuasion
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	3
	Psychological Theories of Persuasion
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	4
	Social and Cultural Factors in Persuasion
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	5
	Media and Persuasion
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	6
	Message Crafting for Persuasion
	Lecture, PowerPoint, Discussions, Class assignment
	3
	Aj. Ma Shu

	7
	Mid Term Exam
	In-class Assessment
	3
	Aj. Ma Shu

	8
	Persuasion in Crisis Communication
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	9
	Persuasive Communication in Leadership
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	10
	Persuasion in Marketing and Advertising
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	11
	Persuasion in Social Media
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	12
	Overcoming Resistance to Persuasion
	Lecture, PowerPoint, Discussions, Class assignment
	3
	Aj. Ma Shu

	13
	Persuasion in Interpersonal Communication
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	14
	Future Trends in Persuasive Communication
	Lecture, PowerPoint, Discussions
	3
	Aj. Ma Shu

	15
	Final Exam
	In-class Assessment
	3
	Aj. Ma Shu

	
	45
	


2.
Learning Assessment Plan
	Learning Outcomes
	Assessment Methods
	Evaluation Week
	Proportion of Assessment

	-
	Class attendance
	Every class
	10%

	-
	Class interactions
	Every class
	10%

	1.1, 1.2; 2.1
	Class assignment
	Week 5; Week 12
	20%

	1.1, 1.2; 2.1; 3.1; 4.1
	Mid-term exam
	Week 7
	30%

	1.1, 1.2; 2.1; 3.1; 4.1
	Final exam
	Week 15
	30%


3.
Alignment of Course Learning Outcomes (CLOs) with Learning Outcomes
       (For programs that follow the 2022 curriculum standards only.)
	CLOs
	1.Knowlege
	2.Skill
	3.Ethic
	4. Personality Traits

	
	1.1
	1.2
	2.1
	2.2
	3.1
	3.2
	4.1
	4.2

	CLO 1 Apply basic knowledge
	(
	(
	
	
	
	
	
	

	CLO 2 Develop creative strategies
	
	
	(
	
	
	
	
	

	CLO 2 Evaluate advertising performance
	
	
	
	
	(
	
	
	

	CLO 4 Demonstrate ethical and professional practices
	
	
	
	
	
	
	(
	


Section 5: Teaching and Learning Resources

1. Textbooks and Reference Books


-

2. Academic Journals

· Taillard, M. O. (2000). Persuasive communication: the case of marketing. Working Papers in Linguistics, 12, 145-174.

· Wanless, A., & Berk, M. (2021). Participatory propaganda: The engagement of audiences in the spread of persuasive communications. Social media and social order, 111-139.

3. Case Studies


-
4. Online Databases and Resources

· Working Papers in Linguistics (n.d.). 
Retrieved from https://linguistics.osu.edu/research/pubs/papers
· De Gruyter (n.d.). 
Retrieved from https://www.degruyter.com/
· Google Scholar (n.d.). 
Retrieved from https://scholar.google.com
5.
Documents and Important Information

-

6.
Documents and Recommended Information

-
Section 6: Evaluation and Improvement of Course Implementation

1. Strategies for Evaluating Course Effectiveness by Students
 Evaluation of teaching effectiveness by students using a course evaluation form

 Focus group discussions between instructors and students

 Reflective thinking based on student behavior

 Suggestions through online channels established by the instructor for communication with students

 Others (specify) ...................................
2. Strategies for Evaluating Learning Management
 Instructor evaluation form

 Reflection by students

 Examination results

 Reviewing the assessment outcomes

 Evaluation by academic standards oversight committee

 Observation of teaching by co-teachers

 Others (specify) ................................
3. Mechanism for improving learning management 
(
Seminar on teaching management
(
Research within and outside the classroom

Others (specify) Student interviews
4. Review process of student learning outcomes for courses
(
Establish a committee in the department to review student learning assessment results by examining exam papers, scoring methods, and behavior grading.

      (  Review scoring of student work by departmental and faculty committees.

Reviewing the grading of student assignments by departmental and faculty committees.
(
Reviewing grading from randomly selected assessment of student work by professors or other qualified individuals who are not regular course instructors.
(
Others (specify) ................................

5. Reviewing and planning improvement measures for course effectiveness.

Improving courses annually based on suggestions and assessment results as per item 4.
 Improving courses annually based on instructor evaluations by students.
(
Others (specify) ................................
PAGE  

