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COURSE SPECIFICATION
Institution Name Rangsit University   Faculty/Department College of Communication Arts
Curriculum Communication Arts (International Program) 
SECTION 1 GENERAL INFORMATION
	ICO311
	
	Introduction to Communication Research 
	3
	(3-0-6)

	Prerequisite(s)
	
	-
	
	

	Co-requisite(s) 
	
	-
	
	

	Academic Year
	
	2/2024
	
	

	Section
	
	150, 90
	
	

	Course Category
	
	Foundation  
	
	

	
	
	General education
	
	

	
	(
	Core
	
	

	
	
	Elective

	
	

	Responsible person
	Asst. Prof. Duangtip Chareonrook, Ph.D.
	
	Full-time lecturer
	
	

	Teaching lecturer
	Asst. Prof. Duangtip Chareonrook, Ph.D.
	
	Full-time 
	
	Guest 

	Classroom location
	Building 11
	
	On campus
	
	Off campus

	Last update 
	15 December 2024
	
	
	
	


SECTION 2  COURSE OBJECTIVES AND COMPONENTS
1.
Course Objectives
Upon successfully completing this course you should be able to:

- Understand the general research process, consisting of 6 phases, the relationships between these phases, and rationale behind these phases.
- For each phase of the research process: understand the general principles that social scientists should adhere to when conducting research, and the reason why these principles should be follow to ensure rigorous, ethical, valid, reliable, and generalizable studies. Students should understand concepts such as validity, reliability, generalizability, applicability, how they are measured, and how to improve them. 

- Should be able to distinguish among different research methods such as survey, experiments, or field observations. 

- Should understand how each of these methods are carried out, what kind of question they can address, and conclusion we can make. 

- Should be able to conduct simple communication studies, or assist higher-level researchers in the different phases of their research, using common method such as survey, or field observation. 

- Should be able to evaluate the validity, reliability, and generalizability communication studies, and access the applicability of these studies’ results to real-life contexts. 

- Should develop an appreciation, or even passion for communication and social science research.
2.
Course description 

Principles, concepts and research methodology in social science including quantitative and qualitative research, statement of problem and research design for communication fields, uses and interpretation of statistics for research.  
3.
Number of consultation hours 
Total .....3....hours/week


e-mail : duangtipc@hotmail.com..…………….






Facebook :………………………………………






Line : dr.ten






Others (specify)....................................................

4. Course Learning Outcomes: CLOs  

1) Respect and abide by the professional ethics and code of conduct.

This learning outcome focuses on instilling in students the importance of respecting and adhering to professional ethics and codes of conduct within their field of study or profession. It aims to cultivate a deep understanding of the ethical principles that govern their chosen industry and emphasizes the significance of upholding these standards in their professional practice.

2) Acquire knowledge and understanding of the theory, principles, and strategies of creative communication for advertising campaigns.
This learning outcome aims to equip students with a comprehensive understanding of the theoretical underpinnings, fundamental principles, and diverse strategies involved in crafting effective and innovative communication within advertising campaigns. It focuses on enabling students to grasp the theoretical frameworks and practical techniques essential for devising compelling and impactful advertising strategies.


3) It is designed to cultivate a diverse set of cognitive and analytical skills essential for effective problem-solving, critical thinking, and interdisciplinary understanding. They aim to equip students with the capacity to approach complex issues systematically, analyze information critically, and apply their knowledge to address challenges across various disciplines.


4) Ability to use knowledge to apply to situations

This learning outcome focuses on the practical application of acquired knowledge in various real-life or simulated situations. It emphasizes the importance of not just understanding theoretical concepts but also being able to effectively utilize that knowledge to address challenges, make informed decisions, and solve problems in different contexts.

SECTION 3  Development of the student’S learning outcomes

The standards of learning outcomes for curriculum development in the framework of national standards for higher education in the 5 areas are as follows:

1. Morals and Ethics  
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	-
	-
	-
	-


2.
Knowledge
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	2.1
	Knowledge and understanding of the theory, principles, and the ways of communication. 
	· Lecture. 
· PowerPoint.
· Clips.

· Discussions
	· Midterm exam.
· Assignments.
· Final exam. 

	2.4
	Knowledge of up-to-date academic development in the communication field and the ability to apply and develop such knowledge in practice.
	· Lecture. 

· Use of updated examples and application in contemporary communication situation. 
	· Midterm exam.
· Assignments.

Final exam.


3.
Intellectual Skills
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	3.4
	The ability to apply knowledge and skills to appropriately solve problems in the professional areas.
	· Lecture.

· Problem-based learning.
	· Midterm exam.

· Final exam.


4.
Interpersonal skills and responsibility
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	
	-
	-
	


5.
Numerical analysis, communication and information technology skills
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	
	-
	-
	


SECTION 4 TEACHING AND EVALUATION PLANS
1.
Teaching Plan
	Week
	Content

	Teaching activities and materials
	Hours
	Lecturer

	1
	Course overview. 
	Lecture, PowerPoint
	3
	Duangtip Chareonrook

	2
	Introduction to Research
	Lecture, PowerPoint, Discussions
	3
	

	3
	The role of research in Communication field
	Lecture, PowerPoint, Discussions
	3
	

	4
	Communication Research Sources
	Lecture, Discussions, Assignment
	3
	

	5
	Research Problem
	Lecture, Discussions, Assignment
	3
	

	6
	Literature reviews
	Lecture, Discussions, Assignment
	3
	

	7
	Variables
	Lecture, Discussions, Assignment
	3
	

	8
	Communication Research Variables
	Lecture, Discussions, Assignment
	3
	

	9
	Midterm Examination
	
	
	

	10
	Research Questions and Research Hypothesis
	Lecture, Discussions, Assignment
	3
	

	11
	Population, Samples, Sampling
	Lecture, Discussions, Assignment
	3
	

	12
	Tools of Research
	Lecture, Discussions, Assignment
	3
	

	13
	Reliability and validity
	Lecture, Discussions, Assignment
	3
	

	14
	Research Data analysis
	Lecture, Discussions, Assignment
	3
	Duangtip Chareonrook

	15
	Communication  Research Proposal and Report
	Lecture, Discussions, Assignment
	3
	

	16
	Wrap-up 
	Lecture, Discussions, Assignment
	3
	

	17
	Final Examination
	
	
	

	Total
	45
	


2.
Evaluation Plan
	Learning outcomes
	Evaluation Methods
	Week Evaluated
	Percentage of Evaluation

	2.1, 2.4
	Midterm exam
Final exam
	9

17
	20
20

	2.1, 2.4, 3.4

	Assignments
Discussions
	3-16
2-16
	40
20


SECTION 5 TEACHING MATERIALS AND RESOURCES
1. Textbooks and primary documents
Course materials.


Davis, C. S., Gallardo, H. P., & Lachlan, K. A. (2012). Straight talk about communication research methods (2nd ed.). Dubuque, IA: Kendall Hunt 
2.
Other important documents and resources
       -
3.
Recommended documents and resources
Duangtip Chareonrook. (2017). Communication Research: Path of Inquiry. Learning and Teaching Center. RSU Publishing: Bangkok.
SECTION 6 Course Evaluation and Improvement  
1.
Course effectiveness evaluation strategy by students
Online course evaluation.
2. Teaching evaluation strategy

Students post-test results.
Anonymous written feedback.
3.
Teaching Improvement
· The communication arts (international program) revises the students’ online evaluation results to evaluate the effectiveness of teaching methods. Suggestions from online evaluation will be considered and taken to the faculty meeting for improvement.
· Suggestions and advice from experts or more experienced lecturers.

4.
The Verification of students’ academic performance



Student interviews  


  
Behavior observation 


  (
Verification of grading and evaluation 



Comprehensive examination 



Report of the cumulative data of the standards of learning outcomes (6 areas)



Survey/Questionnaire


  (
Others (Specify) feedback writing (anonymous)
5.
The revision and planning process to improve course efficiency
· Results from online evaluation analyzed and used to create guidelines for teaching improvement in the next academic year.  
· Lecturer presents data from the written feedback from students and proposed ways to improve teaching. 
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