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COURSE SPECIFICATION
Institution Name Rangsit University   Faculty/Department College of Communication Arts
Curriculum Communication Arts (International Program) 
SECTION 1 GENERAL INFORMATION
	ICA 131
	
	Principles of Public Relations 
	3
	(3-0-6)

	
	
	
	
	

	Co-requisite(s) 
	
	-
	
	

	Academic Year
	
	2/2024
	
	

	Section
	
	150 and 90
	
	

	Course Category
	
	Foundation  
	
	

	
	
	General education
	
	

	
	(
	Core
	
	

	
	
	Elective

	
	

	Responsible person
	Asst. Prof. Duangtip Chareonrook , Ph.D.
	
	Full-time lecturer
	
	

	Teaching lecturer
	Asst. Prof. Duangtip Chareonrook, Ph.D.
	
	Full-time 
	
	Guest 

	Classroom location
	Building 11
	
	On campus
	
	Off campus

	Last update 
	23 December 2024
	
	
	
	


SECTION 2  COURSE OBJECTIVES AND COMPONENTS
1.
Course Objectives
The Principles of Public Relations course aims to provide students with a comprehensive understanding of the foundational concepts, functions, and theories that define the field of public relations. Students will explore the importance of public relations in fostering meaningful relationships between organizations and their various stakeholders, emphasizing both internal and external audiences. Through this course, students will develop critical thinking skills to analyze and evaluate public relations strategies and their impact on organizational goals and societal issues.  

Additionally, the course is designed to enhance students' communication skills, equipping them with the ability to craft compelling messages and engage effectively with diverse audiences. Practical applications, such as writing press releases, conducting media relations, and managing crises, will enable students to navigate real-world public relations scenarios confidently. By the end of the course, students will be prepared to conceptualize, plan, and implement public relations campaigns, ensuring their ability to contribute effectively to organizational success and ethical communication practices in the professional realm.
2.
Course description 



The Principles of Public Relations course provides an in-depth exploration of the foundational concepts and practices that define the field of public relations. It emphasizes the role of public relations in building and maintaining relationships between organizations and their stakeholders, focusing on strategic communication and ethical practices. Students will gain a thorough understanding of how public relations functions as a management tool to shape public perception, foster goodwill, and support organizational objectives in various contexts.  

The course covers essential topics such as media relations, reputation management, crisis communication, and the use of modern communication technologies. Through a combination of theoretical insights and practical applications, students will develop the skills necessary to craft effective messages, manage campaigns, and engage with diverse audiences. By bridging theory and practice, this course equips students to address the challenges of the dynamic public relations landscape while adhering to professional standards and ethical principles.
3.
Number of consultation hours 
Total .....3....hours/week


e-mail : duangtipc@hotmail.com






Facebook :………………………………………






Line : dr.ten






Others (specify)....................................................

SECTION 3  Development of the student’S learning outcomes

The standards of learning outcomes for curriculum development in the framework of national standards for higher education in the 5 areas are as follows:

1. Morals and Ethics  
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	-
	-
	-
	-


2.
Knowledge
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	2.1
	Knowledge and understanding of the theory, principles, and the ways of communication. 
	· Problem-based learning and lecture. 
· Learning-by-doing through assignments and projects.
	· Report.
· Midterm and Final projects. 
· Post-test.

	2.2
	Knowledge and understanding in the laws and the culture related to communication arts.
	· Integration of knowledge through lectures and discussions.
	· Post-test.


3.
Intellectual Skills
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	3.1
	The ability to think critically and systematically.
	· Lecture and assignments.
· Problem-based learning.
	· Assignment outcomes.
· Midterm Project.
· Final project.

	3.2
	The ability to search, interpret, and evaluate information to solve problems creatively.
	· Lecture and assignments.
· Problem-based learning.
	· Assignment outcomes.

· Midterm Project.

· Final project.

	3.4
	The ability to apply knowledge and skills to appropriately solve problems in professional areas.
	· Lecture.

· Problem-based learning.
	· Assignment outcomes.

· Midterm Project.

· Final project.

	3.5
	The ability to integrate the knowledge in the field of study with other related fields.
	· Lecture.

· Problem-based learning.
	· Midterm Project.

· Final project.


4.
Interpersonal skills and responsibility
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	
	-
	-
	


5.
Numerical analysis, communication and information technology skills
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	
	-
	-
	


SECTION 4 TEACHING AND EVALUATION PLANS
1.
Teaching Plan
	Week
	Content

	Teaching activities and materials
	Hours
	Lecturer

	1
	Course overview. 

	Lecture, PowerPoint, Pre-test
	3
	Duangtip Chareonrook

	2
	Introduction to Public Relations
	Lecture, PowerPoint, Discussions
	3
	

	3
	Roles and Functions of Public Relations
	Lecture, PowerPoint, class activities
	3
	

	4
	Public Relations Ethics and Professional Standards
	Lecture, PowerPoint, class activities
	3
	

	5
	Stakeholder and Public Relations Management
	Lecture, PowerPoint, class activities
	3
	

	6
	Public Relations Research and Planning
	Lecture, PowerPoint, class activities
	3
	

	7
	Media Relations and News Writing
	Lecture, PowerPoint, class activities
	3
	

	8
	Wrap-up and Midterm Exam Review
	Lecture, PowerPoint, class activities
	3
	

	9
	MIDTERM PROJECT
	Assignment
	
	

	10
	Corporate Communication and Reputation Management
	Lecture, PowerPoint, class activities
	3
	

	11
	Crisis Communication and Management
	Lecture, PowerPoint, class activities
	3
	

	12
	Integrated Communication in Public Relations
	Lecture, PowerPoint, class activities
	3
	

	13
	Digital Public Relations and Social Media
	Lecture, PowerPoint, class activities
	3
	

	14
	Event Management and Publicity Campaigns
	Problem-based (case), discussions.
	3
	Duangtip Chareonrook

	15
	Community Relations and Corporate Social Responsibility (CSR)
	Lecture, PowerPoint, Q&A


	3
	

	16
	Evaluation and Measurement in Public Relations and Future Trends and Challenges in Public Relations
	Class discussions, project development, Quiz (post-test)
	3
	

	17
	Final Examination
	
	
	

	Total
	45
	


2.
Evaluation Plan
	Learning outcomes
	Evaluation Methods
	Week Evaluated
	Percentage  of Evaluation

	2.1-2.2
	Quiz (Post-test)
	16
	15

	2.1, 2.2, 
3.1-3.5
	Assignment.
Activities.  
Final Project.
	8-9
2-16
16
	25
20

40


SECTION 5 TEACHING MATERIALS AND RESOURCES
1. Textbooks and primary documents
· Cutlip and Center's Effective Public Relations (10th edition) by Glen Broom; Prentice Hall: Englewood Cliffs, NJ; 2008.
· The Practice of Public Relations (11th edition) by Fraser P. Seitel; Prentice Hall: Englewood Cliffs, NJ; 2010.
2.
Other important documents and resources
       -
3.
Recommended documents and resources
Duangtip Chareonrook (2018). Principles of Public Relations: Concepts and Practices. 
SECTION 6 Course Evaluation and Improvement  
1.
Course effectiveness evaluation strategy by students
Online course evaluation.
2. Teaching evaluation strategy

Students post-test results.
Anonymous written feedback.
3.
Teaching Improvement
· The communication arts (international program) revises the students’ online evaluation results to evaluate the effectiveness of teaching methods. Suggestions from online evaluation will be considered and taken to the faculty meeting for improvement.
· Suggestions and advice from experts or more experienced lecturers.

4.
The Verification of students’ academic performance



Student interviews  


  
Behavior observation 


  (
Verification of grading and evaluation 



Comprehensive examination 



Report of the cumulative data of the standards of learning outcomes (6 areas)



Survey/Questionnaire


  (
Others (Specify) Post-test (Quiz) results
5.
The revision and planning process to improve course efficiency
· Results from online evaluation analyzed and used to create guidelines for teaching improvement in the next academic year.  
· Lecturer presents data from the written feedback from students and proposed ways to improve teaching. 
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