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SECTION 1 GENERAL INFORMATION

	ICO211
	
	Persuasive Communication
	3
	(3-0-6)

	Prerequisite(s)
	
	-
	
	

	Co-requisite(s) 
	
	-
	
	

	Academic Year
	
	2/2024
	
	

	Section
	
	150
	
	

	Course Category
	
	Foundation  
	
	

	
	
	General education
	
	

	
	
	Core
	
	

	
	
	Elective
	
	

	Responsible person
	Nudee Nupairoj, Ph.D.
	
	Full-time lecturer
	
	

	Teaching lecturer
	Nudee Nupairoj, Ph.D.
	
	Full-time 
	
	Guest 

	Classroom location
	Building 11 
	
	On campus
	
	Online

	Last update 
	9 December 2024
	
	
	
	



SECTION 2  COURSE OBJECTIVES AND COMPONENTS

1.	Course Objectives
· To comprehend the techniques involved in effective persuasion.
· To recognize the psychological, social, and environmental factors influencing persuasive communication.
· To develop the ability to apply persuasive techniques across various media platforms for both mass and interpersonal communication.	


2.	Course description 
	Characteristics and techniques of effective persuasion through various forms of mass media and interpersonal communication; key psychological, social, and environmental factors influencing the process of persuasive communication.
3.	Number of consultation hours 
Total .....5....hours/week			e-mail : ndnupairoj@gmail.com..…………….
						Facebook :………………………………………
						Line :  https://line.me/ti/g/xFf6YM8-QA
						Others (specify)....................................................

4. Course Learning Outcomes (CLOs)
1.  Knowledge and Understanding
· Explain the meaning, significance, and roles of intercultural communication in global contexts, including its impact on economy, politics, society, and culture.
· Identify and analyze cultural diversity's influence on communication across various aspects of life, recognizing related laws and cultural practices.
 2.  Intellectual Skills
· Apply intercultural communication theories and concepts to real-world scenarios, addressing cultural integration, adaptation, and overcoming communication barriers.
· Develop strategies to solve intercultural communication challenges professionally, demonstrating adaptability and sensitivity to diverse cultural perspectives.

SECTION 3  DEVELOPMENT OF THE STUDENT’S LEARNING OUTCOMES
		The standard of learning outcomes for curriculum development in the framework of national standards for higher education in the 5 areas are as follows:

1. Morals and Ethics  
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	-
	-
	-
	-


	
2.	Knowledge
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	
	
	
	




3.	Intellectual Skills
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	3.1
	The ability to use critical and systematic thinking skills to analyze the audience in persuasive communication.
	Experiential learning through project

	· Quiz results
•  project outcomes



4.	Interpersonal skills and responsibility
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	4.1
	Responsibility in both thinking, speaking, and action.   
	Participatory and experiential learning methods
	Project outcomes



5.	Numerical analysis, communication and information technology skills
	
	Learning Outcomes
	Teaching Methods
	Evaluation

	5.1
	Presentation skills through appropriate use of equipment and tools (e.g. PowerPoint, multimedia)
	Experiential learning  
	Project presentation




SECTION 4 TEACHING AND EVALUATION PLANS

1.	Teaching Plan
	Week
	Content	
	Teaching activities and materials
	Hours
	Lecturer

	1
 
	Course overview; Introduction
· Overview of persuasive communication
· Definition and significance of persuasion
· Ethical considerations in persuasion
	Lecture/PPT
Activity: Class discussion on examples of persuasion in daily life, brief case study analysis
	3
	Asst. Prof. Nudee Nupairoj, Ph.D.

	2
 
	Theories of Persuasion
· Aristotle’s Rhetoric: communication factors
· Elaboration Likelihood Model
· Cognitive dissonance theory and its applications
	Lecture/PPT
Activities: Group activity comparing persuasive messages based on different theories; 
Assignment 1: Applying the theories 
	3
	

	3
 
	Persuasive Communication Effects and Psychological Foundations of Persuasion
· Attitudes: Functions & Consequences  
· Beliefs, behaviors
· 
	Lecture/PPT
Case study
	3
	

	4
 
	Psychological Foundations of Persuasion (Cont’d)
· Cognitive & emotional appeals 
· Persuasion and personality traits
Motivation, attention
	Lecture/PPT
Activities: Case study analysis of emotionally persuasive advertisements
	3
	

	5

	Social and Cultural Influences on Persuasion
· The role of social norms, culture, and group influence
· Persuasion in different cultural contexts
· Social identity theory and its impact on persuasion
	Lecture/PPT
Activities: Group discussion on cultural differences in persuasive communication
	3
	

	6

	Persuasive Techniques in media content
· Framing and Priming
· Advertising strategies and techniques
· Social media: Influencers and their impact on consumer behavior, viral content and online engagement strategies
	Lecture/PPT
Activities: Group analysis of a social media campaign and its persuasive elements
	3
	

	7
 
	Persuasion in Interpersonal Communication
· Principles of effective interpersonal persuasion
· Influence tactics (e.g., reciprocity, commitment, liking)
· Persuasion in negotiations and conflict resolution
	Lecture/PPT
Activities: Role-playing exercises for negotiating and persuading in interpersonal contexts
Assignment #2: Elevator Pitch
	3
	

	8
	Elevator Pitch Day
Midterm Exam revision (Wk2-7)
	Execution and Self-Reflection (lesson learned) essay
	3
	

	9
	Midterm Examination
	
	
	

	10
	Persuasion and Emotion
· Emotional appeals in persuasive communication
· Fear, humor, and sympathy as tools for persuasion
· Ethical concerns around emotional manipulation
	Lecture/PPT
Activities: Analyzing persuasive messages that use emotional appeals (advertisements, public service announcements)
Assignment #3: Create a PSA using emotional appeal
	3
	

	11
	Environmental and Contextual Influences on Persuasion
· The impact of environmental factors (e.g., physical space, time, noise) on persuasive communication
· Contextual elements in persuasion (e.g., group settings, formal vs. informal environments)
· Persuasion in crisis communication and public relations
	Lecture/PPT
Activities: Case study on a crisis communication strategy and its persuasive components
	3
	

	12
	Crafting Persuasive Messages
· Structuring persuasive messages (e.g., problem-solution, narrative techniques)
· The power of storytelling  
· Tailoring messages to specific audiences and goals
	Lecture/PPT
Activities: Workshop on crafting persuasive messages for different media platforms
	3
	

	13
	Persuasive Communication in Politics and Advocacy
· Political persuasion: strategies in campaigns and debates
· Advocacy and social change: persuasive communication for public good
· The ethical dimensions of persuasive political messaging
	Lecture/PPT
Activities: Analyzing political speeches and advocacy campaigns
Assignment #4: Role play: Scholarship interview
	3
	

	14
	Scholarship Interview Day
Final Exam revision (W12-14)
	Execution and Self-Reflection (lesson learned) essay
	3
	

	15
	FINAL EXAM
	Interview Self-Reflection (lesson learned) essay DUE
	3
	

	Total
	45
	




2.	Evaluation Plan
	Learning outcomes
	Evaluation Methods
	Week Evaluated
	Percentage of Evaluation

	3.1
	Exams
	9, 15
	50

	4.1, 3.1
	Assignments
	2, 7, 10, 13
	40

	4.1, 5.1
	Attendance and Participation
	1-16
	10

	
	Total
	
	100




SECTION 5 TEACHING MATERIALS AND RESOURCES

1. Textbooks and primary documents
Course materials.
2.	Other important documents and resources
  Beebe, Steven A., Beebe, Susan J., Ivy, Diane K. (2016). Communication: Principles for a lifetime. Essex, UK: Pearson.
  Jaffe, C. (2001). Public Speaking: Concepts and skills for a diverse society. Belmont, CA: Wadsworth.
3.	Recommended documents and resources
Assertive Communication. http://psychology.tools/assertive-communication.html
The Power Of Communication: Psychology Of Words And Language Revealed. https://goo.gl/yaJ2ML

SECTION 6 COURSE EVALUATION AND IMPROVEMENT  

1.	Course effectiveness evaluation strategy by students
Online course evaluation.
2. Teaching evaluation strategy
Students performance outcomes

3.	Teaching Improvement
Utilizing activities-based approach to help students understand the lessons better and able to apply the knowledge in practices. 

4.	The Verification of students’ academic performance
			Student interviews  
		  	Behavior observation 
		  	Verification of grading and evaluation 
			Comprehensive examination 
			Report of the cumulative data of the standards of learning outcomes (6 areas)
			Survey/Questionnaire
			Others (Specify)  
 
5.	The revision and planning process to improve course efficiency
Results from online evaluation will be analyzed and used to create guidelines for teaching improvement in the next academic year.  
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